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ABSTRACT. This study was conducted to determine the accessibility of
millennial to tourist destinations. The proponents conducted a quantitative
research. The instrument that the proponents used to conduct the survey was an
adapted questionnaire. The research respondents of the study were 400
millennial tourists that ranging to 14-37 yrs. old in Davao International Airport.
The statistical tool that was used in the study will be analyzed using Version 0.9
JASP (2018) which is free statistical software. Pearson Correlation Coefficient
and Regression Analysis was done in the study with a confidence level of a=0.05.
The study revealed that the accessibility of millennial to tourist destination was
on point to what the study should show. Results also showed that there were
ways the tourist destination can enhance on how to attract millennial to their
location using satisfaction level.
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INTRODUCTION

Being tourism students, we must be creative in finding ways to make tourist
destinations more accessible to the public since Filipinos love to travel. One of the
groups of people in the country who like to travel is the millennial. The
researchers are trying to know how these millennial perceived the accessibility of
tourist destinations in order to improve the overall experience of tourists and to
boost tourism activities in general. Furthermore, the researchers believed this study
is essential due to lack of study being done in Davao City and even to other country.

Tourism is an important economic activity, comprising 9% of GDP worldwide and 6%
of the world's exports (UNWTO, 2015). In the Philippines, foreign arrivals increased
in 2017, with an all-time high growth of 11% from the previous year (DOT, 2018). The
tourism industry contributed 12.2% to the economy in 2017 (Bersales, 2018), with
domestic tourism expenditures reaching a total of Php 2,644,833 (PSA, 2018).

Even with these figures, there is little research conducted in the Philippines
about millennials as an important tourist demographic. Millennials have become the
subject of research in terms of tourism (Loda, 2017). Millennials have been
observed to use social media a lot, which meant that tourism organizations that are
also active on social media can attract more millennial tourists (Leask, Fyall &
Barron, 2013). An article in Forbes noted how much Instagram can influence
the tourist destinations that millennials pick (Arnold, 2018). In a study profiling
the millennial tourist, Franzidis and Hritz (2014) stated that millennials preferred
shorter vacations and conducted online research before going to their selected tourist



destinations. Fyall et al. (2017) noted that an ideal tourist destination should be
compelling as well as attractive to share and post about in social media accounts.

Customer satisfaction depends upon several factors. The ability of tourists to reach
their target destinations is called accessibility (AlKahtani et al., 2015); the study
listed several factors that can be used to measure accessibility of tourist
destinations, such as functionality, facility, and the quality of road networks.
Improving on accessibility of the tourist areas will also increase their
attractiveness. One study determined that millennial tourists preferred meeting
people, feeling comfortable and having functional facilities and well-planned designs
(Verissimo& Costa, 2018). Tourists are satisfied when their needs are met or
surpassed (Teviana et al., 2017).

In Davao City, tourists were reported to have high satisfaction with the city's safety
and security, moderate satisfaction with events and food, and satisfaction with
public transportation (Casurao and Rebollo, 2014). Middle- aged tourists were
more likely to return as a result (85%), followed by 20-30- year olds (63%—-65%), and
31-40-year-olds (56%). Even so, there are few studies on millennial tourists in
Davao City; thus, this study will attempt to establish perceptions of accessibility
of tourist destinations in Davao City with a focus on resorts, in order to provide
more information for the tourism industry in this city to improve on necessary
infrastructure, functionalities, and facilities to encourage more tourists to visit.

METHOD

The respondents of this research were millennial in Davao International Airport. The
researchers were very specific that the result was only millennials was part of the
study.

The instrument that was used for this study is an existing questionnaire that was also
checked by the advisor before distributed. The existing questionnaire was very
efficient in terms of the objective of the study, basically the instrument that was used
was able to cover all the objectives of this research. The survey questionnaire was
divided into three parts which are: Functionality factors, Facility factors and Quality of
road network.

The researcher’s utilized quantitative research in this study. Quantitative research
was about data gathering, numerical data was gathered in this research to obtain the
level of accessibility for the millennials. Quantitative research method reduces the
chances of a bias research.

RESULTS

The results and findings that the proponents gathered is discussed in this chapter. As
stated in the statement of the problems section, there are three factors that will be
discussed in this section which are the functionality factor, facility factor and quality of
road network. The three factors has three sub-topics which was part of the survey that
the proponents conducted. The survey was approved questions was approved and
ready for surveying. The proponents distributed 400 questionnaires, all of which were
answered. The results where then tabulated and analyzed for the benefit of this study.
Results showed that, overall, respondents rated the accessibility of tourist destinations



at 4.4, with an average of 4.2 for functionality, 4.30 for facility, and the highest average
rating of 4.6 for quality of road networks (Table 1)

Table 1.Accessibility of tourist destination

Indicators Mean

FUNCTIONALITY FACTORS 4.2
Management Factor 3.9
Guide Factor 4.4
Information Factor 4.2
FACILITY FACTORS 4.3
Utilization Factor 4.3
Constructional Factor 4.3
Service Factor 4.4
QUALITY OF ROAD NETWORK 4.6
Overall 4.4

The data per demographic group showed significant differences with each other. Table
3.2 tallies the average rating of the respondents according to sex. There were 216
female respondents as compared to 184 male respondents. An independent samples
t-test analysis showed that there were no significant differences between male and
female respondents per accessibility factor, though both demographics rated quality
of road networks the highest among those. Overall, males rated the indicators lower
(4.32) than females (4.39). The null hypothesis in terms of sex would thus be accepted.
In their study on accessibility, Al-Kahtani et al. (2015) also showed that there were no
significant differences among the sexes when it came to functionality, facility, and
quality of road networks, and also reported that males had a slightly lower rating
compared to females. Among the studies of Baloglu (2014) gender and age generally
affect the perceived image of tourist destination but does not show any significant
difference in accessibility of the place. Also, according to Shidalrwana Omar (2014)
female travelers record a higher degree of unemployment compared to male travels
but difference in accessing the destination does not affect the roles of both genders.

Table 2. Differences in the accessibility of tourist destinations according to sex
Factors Sex N x

Functionality Factors Male 184 4.112
Female 216 4.202




Facility Factors Male 184 4.27°

Female 216 4332
Quality of Road Network Male 184 4.592
Female 216 4.65°
Overall Male 184 4.322
Female 216 4.392

p<0.05

Ages were divided into two brackets: 14-22 years old and 23-37 years old, with 178
and 222 respondents, respectively. Table 3.3 shows the difference between age
brackets when it came to level of accessibility. Older respondents rated accessibility
factors significantly higher (4.44) than younger respondents (4.21).The researchers
thus reject the null hypothesis for age. This finding differs from Al-Kahtani et al. (2015),
although their respondents' ratings vary from sufficient to good depending on the
accessibility factor. In contrast, Ryglova et al. (2015) reported that there were few
quality factors where age brackets 18-23, 24-30, and 31-40 had significantly different
responses. According to Xia et al. (2009), as cited in Al-Kahtani et al. (2015), there
may be differences in spatial cognitive ability between older and younger people.
According to Kozak (2002) age can be a factor when it comes to tourist motivation and
other aspects such as accessibility of a certain destination and this is due to the
location and safety of a specific destination.

Table 3. Differences in the accessibility of Tourist destination when analyzed by age

Indicators Group N x
Functionality Factors 14-22 178 3.912
23-37 222 4.20P
Facility Factors 14-22 178 4.192
23-37 222 4.41
Quality of Road Network 14-22 178 4.482
23-37 222 4.69°
Overall 14-22 178 4.212
23-37 222 4.44°

p<0.05

In terms of educational attainment, 168respondents whose highest educational
attainment was high school level, while the bracket with the fewest respondents was
the group who were high school graduates. There were significant differences
between educational attainments, primarily between high school level-college level,



high school level-college graduate, and college level-college graduate. High school
graduate showed no significant difference with any of the other groups. Educational
attainment is also a factor when it comes to tourist destination because of the certain
aspects that requires proper knowledge and understanding of a specific place.

Table 4. Differences in the accessibility of Tourist destination when analyzed by
educational attainment

Indicators Group N x
Functionality Factors High school level 100 3.87
High school 54 415
graduate
College level 78 4.39
College graduate 168 4.58
Facility Factors High school level 100 3.98
High school 54 497
graduate
College level 78 4.57
College graduate 168 4.66
Quality of Road Network High school level 100 4.31
High school
graduate 54 4.67
College level 78 4.83
College graduate 168 4.89
Overall High school level 100 4.05
High school 54 4.36
graduate
College level 78 4.60
College graduate 168 4.71

Table 5. Multiple comparison (Tukey) for showing the differences in the accessibility
of tourist destination when analyzed by educational attainment

95% CI
Comparisons Mean Score lower center upper
Difference
High School level vs. -0.0507* -0.1935 0.0507 0.2949
College level
High School level vs. -0.3387* 0.1136 0.3387 0.5638
College graduate
College level vs. College 0.288* 0.0187 0.2880 0.5573
graduate
*p<0.05

Occupation differences showed no significant difference between all three groups,
with averages of 4.01 for Employed, 4.27 for Unemployed, and 4.60 for Still Studying.
This may be due because occupation does not affect the decision making of tourist



when it comes to the place or venue. According to Sirakaya and Woodside (2005)
tourist will select an alternative that best suits their social and individual needs, this
shows that occupation does matter when it comes to tourist destination. Also
according to Jansen-Verbeke all destinations has their own elements which all tourist
considers

Table 6. Differences in the accessibility of Tourist destination when analyzed by
occupation

Indicators Group N x
Functionality Factors Employed 166 3.73¢2
Unemployed 31 4.002
Still studying 203 4.36°
Facility Factors Employed 166 3.97°
Unemployed 31 4.122
Still studying 203 4.61°
Quality of Road Network Employed 166 4.342
Unemployed 31 4.682
Still studying 203 4.842
Overall Employed 166 4.012
Unemployed 31 4.272
Still studying 203 4.60°

p<0.05

Table 7. Summary of ANOVA showing the differences in the accessibility of Tourist
destination when analyzed by occupation

Sum of

Squares df Mean Square F
Between Groups 2.726 2 1.363 2.76
Within Groups 195.957 397 0.494
Total 198.684 399

*p<0.05
Conclusion and Recommendation

In the level of accessibility of the tourist destination, the tourists are highly satisfied
with the performance of the place. Having a very good rate is very commendable.

The significant difference between ages, sex, and occupation shows good results.
The educational attainment section of the data which is shown above, shows a
significant difference in accessibility this is because the tourist are travel wise in
choosing a particular tourist destination. The difference in accessibility in education
attainment shows that the tourists should be knowledge enough to determine which
place will be more efficient compared to another place to visit
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